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Just over three years ago Eat My Lunch set off on a journey to give
lunches to hungry kiwi school kids, who would otherwise go without.

We wanted to create a
movement and enable the whole
community to be involved.
Using a Buy One Give One model, Eat My Lunch has
Given over 1,000,000 healthy lunches to kids in 91 low decile
schools in Auckland, Hamilton, Wellington and recently Christchurch.
With your help we have been able to have an impact on thousands
of school kids around the country who know that every day, despite
some of the other challenges they might face, they will be fed a
healthy lunch at school.
Thank you for helping us on our mission to ensure that no child goes
to school hungry. Because of you there are thousands of children
who have full tummies and are better able to focus on learning.
We wanted to share with you the impact in action and the feedback
from teachers and children.
Despite the number of lunches Given, we still have a long way to
go to ensure no child in New Zealand goes to school hungry.
Thank you for being part of this incredible journey.

Every day we all have a choice to make a difference.
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88

%

of schools reported
that kids are better
able to concentrate
on learning

Our Mission and Values
We believe that every child deserves an equal
opportunity to succeed, starting with the basics,
such as food.

Our mission is to ensure that no child
goes to school hungry, so they can
learn and participate in school.
We do this through a Buy One. Give One. model.
Everything we do must enable us to feed more kids.
Eat My Lunch is about taking action, doing what we do
with care and pride, and always ensuring we Give back. .

We Do. We Care. We Give.
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The Issue
1 in 4 kiwi kids live in poverty and thousands
go to school without lunch every day.
We want to help change this by making it easier
for Kiwis to help Kiwis.
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Our Business Model
Eat My Lunch is a combination of a commercial business model,
with the social purpose of a charity.

buy ONE

give ONE

The 'Buy' side of the business ensures
we are commercially sustainable
and able to scale.

The Give side is the ‘heart’ of who we are.

We employ 55+ people, engage with over
2,000 corporate customers, and are constantly
ensuring we deliver quality products.

We have over 35+ volunteers who help us
make the free lunches for the kids and
partners who help us Give more.

Everything we do has to enable
us to Give more lunches.

The two sides are intrinsically linked.
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Our Give
For every meal a customer
buys a lunch is given to a
hungry school kid.
The Give lunches are made fresh every day, packed with
veggies and protein. The menu is designed by Michael
Meredith and changes every day for variety.
The lunches require no prep from the teachers, and are
packed in brown paper bags with no branding so it looks
like something the kids could have bought from home
themselves.
The Give lunches are made by volunteers, this gives
people the opportunity to see first-hand what goes into
the Give lunches, how they are delivered to schools and
how our operation works.
Each week we publish updates on the number of lunches
given and schools participating in the programme.
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“Our philosophy is that if it’s food
we won’t feed our own kids,
then we don’t give it to these kids”
- Michael Meredith

1,000,000

Our Impact*

2,830 14,150
LUNCHES GIVEN

KIDS SUPPORTED
EVERY DAY WITH LUNCH

91

LOW DECILE
SCHOOLS
AROUND NZ

KIDS IMPACTED
EVERY WEEK

16,000
PEOPLE COME TOGETHER
TO MAKE A DIFFERENCE

* As of 30th of September 2018
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Our Impact in Action
We asked teachers and principals what the
biggest impact of Eat My Lunch was, and
the most common response was increased
attendance, and a reduction in the shame or
stigma children and whanau have when they
do come to school without lunch.

Improved
behaviours

Kids & whanau
feel supported

Reduced shame
around not
having lunch

Kids can
rely on
lunch

Kids able to
concentrate
on learning
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Impact
in Action

Improved
attendance

What schools told us...

62

%

SAW IMPROVED
ATTENDANCE

69

%

SAW IMPROVED
BEHAVIOUR

87 89

%

%

SAW BETTER
CONCENTRATION
IN CLASS

SAW IMPROVED
HEALTH &
WELLBEING

SOURCE: Eat My Lunch Schools Survey – 77% response rate.
Question asked: “In your opinion, has Eat My Lunch had a positive impact on your students on any of the following areas?”

67

%

SAW INCREASED
AWARENESS OF
HEALTHY EATING
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What the schools say...
“That the children know they can
have something to eat at lunchtime,
and that no one makes fun of them
for not having any lunch”
-Douglas Bader

“Eat My Lunch has allowed us to support parents
in getting our children to school, allows them to
be exposed to different foods that they would not
have otherwise eaten, allowed our children
assurance that they would have lunch and that
they are no longer hungry in class”
- Te Papapa School

“Reducing the shame
and stigma of not
having lunch.”
- Glenview School

“Attendance for the
children who would
otherwise stay at home
when they had no lunch”

“Exposure to other
healthy foods they
wouldn’t otherwise try or
even know they like it”
- O Hoani Watiti Marae
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Our kids feel cared
about, and lose the
stigma of no food
- Alfriston College

What the kids say...
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Our People
When we started we wanted to create a
movement and engage the entire community.

We want to say a big thank
you for the generosity of
our community.
We couldn’t do what we do without people taking action.
Every day when someone Buys a lunch; a Give lunch goes
to a hungry Kiwi school kid. Not only do people help make a
difference through the simple purchase of a meal, but
anyone can come in, be hands on and see how we GIVE.
While we have a wonderful team of employees in Auckland,
Wellington and Christchurch who make the lunches for our
Buying customers, we also have a team of volunteers who
come in every school morning to help make the Give lunches
for the kids, and see first-hand how our business operates.
We’re also supported by corporate partners who help in a
number of different ways from their teams volunteering to
make the Give lunch, sponsoring a school for Give lunches,
making us a preferred supplier or ordering catering for
meetings and events.
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“I think it’s really important Kiwi kids receive a
decent education and face minimal barriers to
learning in order to have a better future.
I like that Eat My Lunch helps removes barriers to
learning by providing kids with the nutrition and
fuel to help them focus and engage in their studies”
Liam Malone
Paralympian Champion
Eat My Lunch Ambassador

Eat My Lunch’ goes right to the heart of what
matters to us. Good food is not a privilege
- it should be available to all New Zealanders.
Eat My Lunch is about giving Kiwi kids the
chance to realise their potential, through the
provision of a good, healthy nutritious food.
Chris Quin
Foodstuffs North Island CEO
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What’s next?
Eat My Lunch estimates there are
25,000 children going to school
without lunch every day in New
Zealand. Our mission is to provide
lunch to all 25,000 of them.
We are working with our customers, communities,
corporates and partners to reach our goal;
we hope you will help us get there!

How can you help?
Subscribe + buy lunch
Catering - order your office
morning tea, lunch or
afternoon tea from us
Sign us up as a preferred
catering supplier
Bring your team in to
volunteer to make lunches

Together we have a choice to make a difference,
even if it's as simple as Buying a lunch.
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for every lunch you buy,
we give one to a kiwi kid in need.

